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16.4% or 1,252,059 of CHICAGO DMA Adults 18 or older Used PORTILLO'S in the past 30 days.
Typical Adults 18 or older who Used PORTILLO'S in the past 30 days are 50.8 years old (5.% older than
average) and have a $126,928 (12.8% higher than average) annual household income.
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Quick service restaurants used past 30 days: Portillo's
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9.3% or 707,708 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S in the past 30 days.
Typical Adults 18 or older who Used JIMMY JOHN'S in the past 30 days are 45.7 years old (5.5% younger
than average) and have a $132,726 (18.% higher than average) annual household income.
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Quick service restaurants used past 30 days: Jimmy John's

e
W= HHI of Target vs. Market:

<$35K HHI

$35K-$50K HHI " 0.4%

$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
—T

$250K+ HHI

Avg HHI:




5.7% or 435,425 of CHICAGO DMA Adults 18 or older Used POTBELLY SANDWICH SHOP in the past 30 days.
Typical Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days are 45.4 years old (6.2%
younger than average) and have a $143,472 (27.5% higher than average) annual household income.
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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3.% or 229,760 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA in the past 30 days.
Typical Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days are 53. years old (9.6% older than
average) and have a $129,487 (15.1% higher than average) annual household income.
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Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

Typical Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days are 51.4 years old (6.3% older

m enl 3.8% or 292,576 of CHICAGO DMA Adults 18 or older Used BUONA ITALIAN BEEF in the past 30 days.
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Quick service restaurants used past 30 days: Buona
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' 16.4% or 1,252,059 of CHICAGO DMA Adults 18 or older Used PORTILLO'S in the past 30 days.

Adults 18 or older who Used PORTILLO'S in the past 30 days are 6.1% more likely to be a college
graduate, 8.4% more likely to work full-time, 12.7% more likely to be married, 11.2% less likely to be a

parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Portillo's

114t b Stage in Life: Adults 18 or older
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' 9.3% or 707,708 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S in the past 30 days.
Adults 18 or older who Used JIMMY JOHN'S in the past 30 days are 37.5% more likely to be a college
graduate, 44.% more likely to work full-time, 20.5% more likely to be married, 34.6% more likely to be a
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Quick service restaurants used past 30 days: Jimmy John's

114t b Stage in Life: Adults 18 or older
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to be a parent of 1 or more children under 18.

5.7% or 435,425 of CHICAGO DMA Adults 18 or older Used POTBELLY SANDWICH SHOP in the past 30 days.
Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days are 58.5% more likely to be
a college graduate, 42.4% more likely to work full-time, 1.1% more likely to be married, 6.1% more likely
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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3.% or 229,760 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA in the past 30 days.
Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days are 3.4% less likely to be a college
graduate, 10.% less likely to work full-time, 34.6% more likely to be married, 1.1% more likely to be a

e e—— parent of 1 or more children under 18.
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Quick service restaurants used past 30 days: Rosati's Pizza

36.1%



=
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

*k % Xk

likely to be a parent of 1 or more

3.8% or 292,576 of CHICAGO DMA Adults 18 or older Used BUONA ITALIAN BEEF in the past 30 days.
Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days are 16.% more likely to be a
college graduate, 18.2% more likely to work full-time, 39.9% more likely to be married, 31.2% more

children under 18.
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114 | Stage in Life: Adults 18 or older
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Parent of 1 or more Children under 18 E%
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Parent of 1 or more Childrenin College

randparent of 1 or more Children under 18 -

= who Used BUONA ITALIAN BEEF in the past 30 days

u CHICAGO



HOT DOGS - BEEF - BURGERS - SALADS
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likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

7.3%
8.1%

. 6.4%
Condominium
6.8%

Townhouse or attached Home H

16.4% or 1,252,059 of CHICAGO DMA Adults 18 or older Used PORTILLO'S in the past 30 days.
Adults 18 or older who Used PORTILLO'S in the past 30 days are 14.3% more likely to own their home,
5.5% more likely to own a lower valued home, 6.6% more likely to have a single-family home, 4.% less

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog

Own a Cat

Apartment g
Other Own SecondHome | Mobile Home or Manufactured r 2.5% Own other type of Pet
or Real Estate
H
Property ome 1.5%
wwho Used PORTILLO'S in the past 30 days mCHICAGO = who Used PORTILLO'S in the past 30 days WCHICAGO » who Used PORTILLO'S in the past 30 days W CHICAGO
-~
224l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Average Value of Owned Home:
who Used PORTILLO'S in the past 30 days
cricaGo
5.5%
32 4.0%
<$150K S$150K-$200K S$200K-$250K S$250K-$300K S300K-$350K $350K-$500K S500K-S$750K  $750K-S1M S1Vi+ Home Refinanced Home Equity own
. Mortgage Home Loan/Home Home/Property
= who Used PORTILLO'S in the past 30 days | CHICAGO Mortgage Improvement  Outright (No
Scarborough R1 2026: Feb25-Feb26 Qual Intab 648 Loan Mortgages)
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9.3% or 707,708 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S in the past 30 days.
ETTTE Adults 18 or older who Used JIMMY JOHN'S in the past 30 days are 10.8% more likely to own their home,
7.3% more likely to own a lower valued home, 8.2% more likely to have a single-family home, 45.% more

likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁﬂ Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older

Single Family House (unattached) ey 46.9%

i 32.3%
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.  5.9%
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i 22.4%

9.5% 9.0%

7.0% * 16.9%
1 5.8% Apartment H
Other Own SecondHome | Mobile Home or Manufactured ﬂ 1.4% Own other type of Pet H
or Real Estate
Home 9
Property 1.5%
+ who Used JIMMY JOHN'S in the past 30 days BCHICAGO » who Used JIMMY JOHN'S in the past 30 days B CHICAGO who Used JIMMY JOHN'S in the past 30 days = CHICAGO

&Home Loans: Adults 18 or older

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

who Used JIMMY JOHN'S in the past 30 days

CHICAGO 423,843
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Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days are .8% less likely to own
their home, .9% more likely to own a higher valued home, 13.3% less likely to have a single-family home,

ok e ke K
| ——

enl 5.7% or 435,425 of CHICAGO DMA Adults 18 or older Used POTBELLY SANDWICH SHOP in the past 30 days.

SANDWICH WORKS

26.4% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older

Single Family House (unattached)

Own aDog

Townhouse or attached Home SA%
8.1%

. 8.3%
Condominium Own a Cat
6.8%

Apartment g
0%
Own SecondHome | Mobile Home or Manufactured ~ 0.3% Own other type of Pet
o :f:;:::“ Home | 15%
= who Used POTBELLY SANDWICH SHOP in the past 30 days m CHICAGO »who Used POTBELLY SANDWICH SHOP in the past 30 days W CHICAGO - \‘\hﬂ Used POTBELLY SANDWICH SHOP in the past 30 days u CHICAGO

-~
224l Value of Owned Home: Adults 18 or older
Avemie Value oiowned' Home:
who Used POTBELLY SANDWICH SHOP in the past 30...

CHICAGO 423,8.

Home Loans: Adults 18 or older

g 7.9%
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, 3.% or 229,760 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA in the past 30 days.

H u SATl 5 —— Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days are 27.3% more likely to own their home,
.9% more likely to own a lower valued home, 22.2% more likely to have a single-family home, 26.5% more

p-| ciicAco pizzA |

likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older # Pets in Home:Adults 18 or older
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Other Own SecondHome | Mobile Home or Manufactured | 0.6% Own other type of Pet
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Property "
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF
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38.3% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home

12.5%
8.1%
| 3%
6.8%

Condominium

Apartment

Own Second Home

Mobile Home or Manufactured 1.7%
or Real Estate Home 1.5%
Property
= who Used BUONA ITALIAN BEEF in the past 30 days B CHICAGO ' who Used BUONA ITAUAN BEEF in the past 30 days H CHICAGO

3.8% or 292,576 of CHICAGO DMA Adults 18 or older Used BUONA ITALIAN BEEF in the past 30 days.
Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days are 21.9% more likely to own their
home, 4.9% more likely to own a lower valued home, 19.8% more likely to have a single-family home,

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog

Own a Cat

Own other type of Pet

# who Used BUONA ITALIAN BEEF in the past 30 days = CHICAGO

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Used BUONA ITAUAN BEEF in the past 30 days

CHICAGO 5423 843

v 5.8% 0.0%
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16.4% or 1,252,059 of CHICAGO DMA Adults 18 or older Used PORTILLO'S in the past 30 days.
Po'vt‘%«:g m— Adults 18 or older who Used PORTILLO'S in the past 30 days are 9.5% less likely to look up D-I-Y advice
online, .% more likely to always vote in local elections, 1.% more likely to belong to a gym, 5.8% more likely

to fly domestic past yr.

-WTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
9
55.4%) Bl 46.2% 27.4% 126.3%
52.0%)
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9.3% or 707,708 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S in the past 30 days.

— “I Adults 18 or older who Used JIMMY JOHN'S in the past 30 days are 10.1% more likely to look up D-I-Y
advice online, 10.6% more likely to always vote in local elections, 8.9% more likely to belong to a gym,

12.4% more likely to fly domestic past yr.
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5.7% or 435,425 of CHICAGO DMA Adults 18 or older Used POTBELLY SANDWICH SHOP in the past 30 days.

P— Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days are 7.7% more likely to look
up D-I-Y advice online, 16.4% more likely to always vote in local elections, 8.4% more likely to belong to a

gym, 28.8% more likely to fly domestic past yr

SANDWICH WORKS
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" 3.% or 229,760 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA in the past 30 days.

R n SATI 5 pee—— Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days are 13.% less likely to look up D-1-Y advice
online, .5% more likely to always vote in local elections, 4.4% less likely to belong to a gym, 11.7% less

p| cHicrco pizzi [

likely to fly domestic past yr.
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m 3.8% or 292,576 of CHICAGO DMA Adults 18 or older Used BUONA ITALIAN BEEF in the past 30 days.

— Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days are 16.4% more likely to look up D-I-
BU ﬂ N A Y advice online, 17.2% more likely to always vote in local elections, 3.% less likely to belong to a gym, 8.4%

CHICAGO'S ORIGINAL ITALIAN BEEF more likely to fly domestic past yr.

ical Activity: Adults 18 or older

46.2% 27.4% -126.3%

Registered to Vote Democrat/Lean  Republican /Lean Independent/ None

(in District of Residence) Democrat Republican of These
Presdential Elections: Aweys

‘Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

ii

h e
2074
~E R h B h i A
1.0
e g e e S
Recipes [ Health Restaurant  Onling PhOne DO-t-voursel  Miedical  Fitness/Diet  Wome/ Apparel/ jobSearch/  Education  Religion/ Camer Take Onkine ummt Homework Photography Genealogy  Paresting/ Online Dating —=
annin; ormation information vice rwees information Ganen \deas resume ear intus ment 85 'ou or Your aml vice rvice .
N:.i-:lmnmglm £t |RM;‘1 t\[n::;.(.ul A l:“m“;‘ [ tion Ganlen ideas Deauty idess Post p::ul: spintuaity Development  Classi "mu‘;n ::':.?;, Family Ad s I Elections: Always
. e o= Loca Elections: sometimes
® who Used BUONA ITALIAN BEEF in the past 30 days W CHICAGO # who Used BUONA ITAUAN BEEF in the past 30 days ECHICAGO
C
w mTap.ga past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
" 12.6%
" f 20.6%
Ll 207,694 15.8%
. 11.4%
3trips ARED 8.0%
: 6.0%
4uips 3
: 8.8%
5-9tips FrveEh 10.5%
= 10+ trips w 7.9%Flew Domestic past year:
4.3% Avg. # Domestic Flights:
s 14.4% 14.3%
i i i P e i s -
_
Gfiling-  Gandening lawnCare  Bicyding  Swimming Bowling volunteer  Belongto Kogging - Fishing Sewing - Hiking - GmupFitmess Basketball Boating  Yoga-Pilates Camping aduh Follow 3 Camgiverof Competitive  Football Tennis Softball - Snow Skiing-  Organized Hunting
Outdear  [Flowersor Work  Health Clubor  Running Cafts  Backpacking Class Continuing  Waight Loss. Aging Parent Video Gaming Baseball  Snowbcarding Road Race
Cooking  Vegewbles) cym Education Progam or Relative 15K,
Marathon,
mwho Used BUONA ITALIAN BEEF in the past 30 days m CHICAGO el

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 168
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Buona




16.4% or 1,252,059 of CHICAGO DMA Adults 18 or older Used PORTILLO'S in the past 30 days.
) 9 -
MS

— Adults 18 or older who Used PORTILLO'S in the past 30 days are 18.6% more likely to use QSRs past mo.,
22.9% more likely to use Sit-Down Restaurants past mo., 13.1% more likely to use Casinos past yr., 8.% less
likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
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more likely to

Past 30-days QSR Users: Adults 18 or older
‘—‘ ‘&; I ) 1time " '

2 times
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umes P
10 b &5 5ol F
®who Used IMMY JOHN'S in the past 30 days
Total Monthly QSR Users:

100.0% 84.3%

B CHICAGO

Avg. Monthly QSR Meals:

e

9.3% or 707,708 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S in the past 30 days.
Adults 18 or older who Used JIMMY JOHN'S in the past 30 days are 18.6% more likely to use QSRs past mo.,
11.8% more likely to use Sit-Down Restaurants past mo., 21.5% more likely to use Casinos past yr., 36.%

smoke cigarettes.

78.1%

= who Used JIMMY JOHN'S in the past 30 days
Total Monthly Sit-Down Restaurant Users:  Avg. M

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

H g
10times or more F

mCHICAGO
hly Sit-Down R

nt Meals:

69.9%

Drank Past 30-days: Adults 18 or older

Liquor 3,365,468 44.0%

Ay TYpa of Bea
Wine  pyeevod 34.8%
Imported Beer o

Domestic Regular Beer

2,041,618 26.7% :
m 21.0%
9.8%

Domestic Light Beer

- ¥
¥

Microbrew / Craft Beer
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Past 12 months

Slot Machines

Bar / Nightclub
Stage Show / Concert
Upscale Restaurant

Sports Betting

Other Gambling &‘ 02%0%

m who Used JIMMY JOHN'S in the past 30 days

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Moxican  piza  Chinese  Coffes wings/  Bagel /
Mouse / Burgers /  Donut /
Calfee gar sports Bar  Bakery

nakan uptcale Steakhouse Seafosd

= who Used JIMMY JOHN'S inthe past 30 days B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used IMMY JOHN'S in the past 30 days 35.1%

(o210l 1,679,594 22.0%

Casino Activities: Adults 18 or older

etc.)

31.6%

Spa

2,415,508

(Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

Vape

Cigarettes

m CHICAGO

Quick service restaurants used past 30 days: Jimmy John's

i /[ Cannabis

= who Used IIMMY JOHN'S in the past 30 days = CHICAGO
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SANDWICH WORKS

QSRs past mo., 26.3% more likely to use Sit-Down Restaurants past

yr., 36.5% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

LMI,

1time

2 times

3 times

Pre

4 times

= who Used POTBELLY SANDWICH SHOP in the past 30 days ECHICAGO
Total Monthly QSR Users:

100.0% 84.3%

5 times

6-9times

10times or more

Avg. Monthly QSR Meals:

5.7% or 435,425 of CHICAGO DMA Adults 18 or older Used POTBELLY SANDWICH SHOP in the past 30 days.
Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days are 18.6% more likely to use

mo., 4.% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
H E——— T

1time

2 times

3 times

4 times
5 times

10times or more r

= who Used POTBELLY SANDWICH SHOP in the past 30 days

Total Monthly Sit-Down Restaurant Users: A
88.3% 69.9%

m CHICAGO
-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older
tiquor

Any Type of Beer
Wine

Imported Beer

2,661,877 34.8%
2,041,618 26.7%

Domestic Regular Beer

oo it Eme -V
Microbrew / Craft Beer m 20.5% i
' who Used POTBELLY SANDWICH SHOP in the past 30 days W CHICAGO

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Moxican Pz Chinese wings/  Bagel /
Burgers /  Donut /
sports Bar  Bakery

Catfen
MHouse /
Caffee Bar

nakan uptcale Steakhouse Seafosd

= who Used POTBELLY SANDWICH SHOP in the past 30 days = CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used POTBELLY SANDWICH SHOP in the past 30... 43.2%

(o210l 1,679,594 22.0%

Past 12 months Casino Activities: Adults 18 or older

430,768 5.6%
9.2%
358,107 5.2%
3.2%

2.6%
1%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert

Upscale Restaurant 31.6%

Sports Betting

Spa

2,415,508

Other Gambling

(Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

Vape

4.
L 2.0%
= who Used POTBELLY SANDWICH SHOP in the past 30 days

u CHICAGO
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop

i /[ Cannabis Cigarettes

# who Used POTBELLY SANDWICH SHOP in the past 30 days = CHICAGO



ROSATISE==

3.% or 229,760 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA in the past 30 days.
Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days are 18.6% more likely to use QSRs past mo.,
12.7% more likely to use Sit-Down Restaurants past mo., 2.5% less likely to use Casinos past yr., 17.5% more

likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older
‘—‘ ‘l; l A . 1time hmsw’
2 ime: |y

3 times

6-9times

%
0.3%
.2%
10 iines oriicha F

® who Used ROSATI'S PIZZA In the past 30 days B CHICAGO
Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 84.3%

L -

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

. 1time 16.3%
2times 16.8%
%
o-oune o
Mexican  Pizza  Chinese  Coffes  malan  wings/ Bagel/ Upscale Steakhouse Seafosd
House / Burgers/ Donut/
10timesormore | EETY — sy
= who Used ROSATI'S PIZZA in the past 30 days u CHICAGO = who Used ROSATI'S PIZZA in the past 30 days B CHICAGO
Total Monthly Sit-Down Restaurant Users: A own Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

78.7% 69.9%

whho Used ROSATT'S P1Z2A i the past 30 doys  [AGAGRINIII  20.6%
— m (1o 1,679,504 22.0%

Drank Past 30-days: Adults 18 or older
2,661,871 34.8%
o s gt
Domestic Regular Beer
Domestc ight Ber -V
Microbrew / Craft Beer @ g;éj.?% '

® who Used ROSATI'S PIZZA in the past 30 days B CHICAGO

Liguor
Any Type of Beer

Wine

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Slot Machines  gpes 24 7%
Table Games (Craps, Poker, etc.)
b
Stage Show / Concert pmy :
Upscale Restaurant m 9.0% 31.6%
Sports Bating

see B “7e
4 2.1% 5 s 2
Other Gambling 2.0% Casinos visited past 12 hs: Yes i / Cannabis Cigarettes Vape
m who Used ROSATI'S PIZZA in the past 30 days = CHICAGO wwho Used ROSATI'S PIZZA in the past 30 days = CHICAGO
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Quick service restaurants used past 30 days: Rosati's Pizza
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CHICAGO'S ORIGINAL ITALIAN BEEF

* K A

Past 30-days QSR Users: Adults 18 or older

» l; 1time hml"'%
S

2me: |y
4 times -
5 times m
10times or more F

®who Used BUONA ITALIAN BEEF in the past 30 days ® CHICAGO

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 84.3%
G T

43.2% less likely to smoke cigarettes.

3.8% or 292,576 of CHICAGO DMA Adults 18 or older Used BUONA ITALIAN BEEF in the past 30 days.
Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days are 18.6% more likely to use QSRs
past mo., 28.1% more likely to use Sit-Down Restaurants past mo., 15.6% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times 16.8%

3 times

4 times

5 times

6-9times

10times or more
= who Used BUONA ITALIAN BEEF in the past 30 days

Total Monthly Sit-Down Restaurant Users:  Avg. M
69.9%
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hly Sit-Down R nt Meals:
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Drank Past 30-days: Adults 18 or older

3,365,468 44.0%
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2,041,618 26.7%
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Microbrew / Craft Beer 9.8% '
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CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older
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= who Used BUONA ITALIAN BEEF in the past 30 days B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used BUONA ITALIAN BEEF in the past 30 days 21.0%

[T 1,679,594 22.0%

Past 12 months Casma Activities: Adults 18 or older

1,889,209 24.7%

Slot Machines
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Sports Betting

Spa
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Used Past 30-days: Adults 18 or older
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Quick service restaurants used past 30 days: Buona

= who Used BUONA ITALAN BEEF in the past 30 days = CHICAGO



16.4% or 1,252,059 of CHICAGO DMA Adults 18 or older Used PORTILLO'S in the past 30 days.
po'va%,:s — Adults 18 or older who Used PORTILLO'S in the past 30 days are 16.4% more likely to have a 401K, 90.6%
[re— more likely to have an Auto Loan, 26.% more likely to Invest/Trade Stocks Online, 13.9% more likely to pay

with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)  pytem 24.0% B
: 229%
1,394,797 18.2%
12.6%
Money Market Funds %
11.0%
B o

Other (Crypto / NFTs / Metals, etc.) ';::

401K Plan

Mutual Funds

. 7.5% 6.9%
2 5.5% 5.0% 4.1%
13.5% 12.8%) 3.0%

Online Bill Home Autoloan Certificatesof  Money  Studentloan Personal Loan Refinanced Home

Credit Card Online Mobile

529 Plan / College Savings Plan :_'5";:‘ Checking Debitor ATM  Savings
= Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home Improvement
7.1% Account Mortgage Loan or Home
Second Home or Real Estate Property M 5.3% Equity toan
® who Used PORTILLO'S in the past 30 days u CHICAGO ® who Used PORTILLO'S in the past 30days ~ ® CHICAGO

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,434,329 18.8%

Financial Planner "
1,252,013 16.4%

Online Investing / Stock Trading

14.7%

t
Accountan 10.2%

Insurance Agent at a Local Office (not online) 111%

648,792 8.5%

Estate Planning m% &%

9.5%
7.1%
18.8%) 6-2% 6.0%  43% 2.0%

Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover ~ StoreCredit  American Square Cash Facebook Samsung Pay

Real Estate Agent

N ; 2.0% (*Past 12 Months) VisA PayPal Zelle Debit Card
Divorce / Family Attorney 0.8% Card Express Messenger
# who Used PORTILLO'S in the past 30 days B CHICAGO # who Used PORTILLO'S in the past 30 days B CHICAGO

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 648
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Quick service restaurants used past 30 days: Portillo's



Adults
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f

9.3% or 707,708 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S in the past 30 days.

18 or older who Used JIMMY JOHN'S in the past 30 days are 31.4% more likely to have a 401K, 97.4%

more likely to have an Auto Loan, 38.5% more likely to Invest/Trade Stocks Online, .8% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account) -
Stocks or Stock Options

Mutual Funds m 1;9;?
Money Market Funds e ::::

13.5%
Bonds 11.0%

Other (Crypto / NFTs / Metals, etc.) "‘5"

13.5%
7.5%

9.0%

® who Used JIMMY JOHN'S in the past 30 days

529 Plan / College Savings Plan

Second Home or Real Estate Property
B CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

16.2%

5.3% 2.0%
Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Autoloan Certificatesof  Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home Improvement
Account Mortgage Loan or Home
Equity Loan
® who Used JIMMY JOHN'S in the past 30 days H CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service 1 41“ 320 18.8%

Financial Planner

Online Investing / Stock Trading

1,029,182 3.
Aot - Yo

11.4%

Insurance Agent at a Local Office (not online)

2

5.7%
2.8%
3.5%
2.4%

8.5%

Estate Planning

Real Estate Agent

.
Divorce / Family Attorney r e (*Past12 Months)
2.8%
® who Used JIMMY JOHN'S in the past 30 days B CHICAGO
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

5.1% 6.0% 5.0% 400

MasterCard  Apple Pay  Google Pay

T 12.0%
: 18.1% 95%
14.8%)

PayPal Zelle Venmo Discover  StoreCredit  American Square Cash Facebook Samsung Pay
Card Express Messenger
W who Used JIMMY JOHN'S in the past 30 days B CHICAGO

Debit Card Cash App

Quick service restaurants used past 30 days: Jimmy John's




Adults
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SANDWICH WORKS

5.7%o0

r 435,425 of CHICAGO DMA Adults 18 or older Used POTBELLY SANDWICH SHOP in the past 30 days.
18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days are 21.8% more likely to have a

401K, 76.9% more likely to have an Auto Loan, 88.1% more likely to Invest/Trade Stocks Online, 7.5% more
likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 or older

46K e

IRA (Individual Retirement Account)

Stocks or Stock Options

1,876,087 24.5%

Mutual Funds  pewere m;‘l-sﬁ
vorr et B
, 9.0%
B0l P

.5%

6.
12.0%
7.5%
e

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property 5.5%

® who Used POTBELLY SANDWICH SHOP in the past 30 days W CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

2.4% 3.0%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Autoloan Certificatesof  Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Used POTBELLY SANDWICH SHOP in the past 30 days ECHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

18.8%

1,434,329

Financial Planner

1 16.4%

,252,013

Online Investing / Stock Tradi
&/ e 1,029,182
Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

.
Divorce / Family Attorney .7 (*Past12 Months)
2.8%
# who Used POTBELLY SANDWICH SHOP in the past 30 days E CHICAGO
CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 259
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

A 9.5%
il 5% 6.0% 435 40
Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover ~ StoreCredit  American Square Cash  Facebook Samsung Pay
Card Express Messenger
¥ who Used POTBELLY SANDWICH SHOP in the past 30 days B CHICAGO

Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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ROSATIS

3.% or 229,760 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA in the past 30 days.
Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days are 6.3% less likely to have a 401K, 11.3% less

likely to have an Auto Loan, 41.5% less likely to Invest/Trade Stocks Online, 4.7% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

401KPlan  pymerm 45.5%
: 15.5%
1,394,797 18.2%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

16.2%
Money Market Funds .7')6
Bonds s 11en

11.0%

0 8.9%
642,869 8.4%

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill

R ) i e s

12.3%

9.9%
529 Plan / College Savings Plan mj% Home Autoloan Cerlificatesof Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home Improvement
7.8% Account Mortgage Loan or Home
Second Home or Real Estate Property MS-B‘% Equity Loan
® who Used ROSATI'S PIZZA in the past 30 days W CHICAGO ® who Used ROSATI'S PIZZA in the past 30 days H CHICAGO
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Teshespenlion feies
i
Online Investing / Stock Trading
2
P m
e sce gt g e ok i) R @ @
. 5 2.9%
Estate Planning g 9.5%
AU 2.8% 14.8%) 7.4% 6.2% 6.0% T
N ; 4.1% (*Past 12 Menths) Visa PayPal Zelle Debit Card Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover  StoreCredit American Square Cash Facebook Samsung Pay
Divorce / Family Attorney 2.8% Card Express Messenger
® who Used ROSATI'S PIZZA in the past 30 days W CHICAGO W who Used ROSATI'S PIZZA in the past 30 days M CHICAGO
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Quick service restaurants used past 30 days: Rosati's Pizza




=
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CHICAGO'S ORIGINAL ITALIAN BEEF

o kA

pay with their Debit Card.

3.8% or 292,576 of CHICAGO DMA Adults 18 or older Used BUONA ITALIAN BEEF in the past 30 days.
Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days are 28.1% more likely to have a 401K,

74.1% more likely to have an Auto Loan, 73.6% more likely to Invest/Trade Stocks Online, 9.7% less likely to

Investments Owned' Adults 18 or older

IRA (Individual Retirement Account)
Stocksor Stock Options

17.9%
Mutual Funds reg i55%

13
21.9%
Money Market Funds M
13.7%
Bonds 11.0%

Other (Crypto / NFTs / Metals, etc.) @a;]'m

529 Plan / College Savings Plan H’im

Second Home or Real Estate Property Emu.m
® who Used BUONA ITALIAN BEEF in the past 30 days

Checking Debitor ATM  Savings Credit Card Online Mobile
Account card Account Banking Banking

m CHICAGO

Financial Services Has and/or Uses

# who Used BUONA ITALIAN BEEFin the past 30days

: Adults 18 or older

Online Bill Home

Autoloan Certificatesof  Money  Studentloan Personal Loan Refinanced Home

Paying Mortgage Deposit (CDs)  Market Home Improvement
Account Mortgage Loan or Home
Equity Loan

B CHICAGO

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
parad 1,434,329 13.5%
Financial Planner
1,252,013 16.4%
Online Investing / Stock Tradi
&/ e 1,029,182
R
" 41%
Estate Planni
. mﬁ

Insurance Agent at a Local Office (not online)

sa% 5% 6.0%
5.6% 2.9% 2.8% 4.0%
N ; 1.6% (*Past 12 Menths) Visa PayPal Zelle Debit Card Venmo MasterCard Apple Pay GooglePay  Cash App Discover  StoreCredit  American Square Cash Facebook Samsung Pay
Divorce / Family Attorney rax% Card Express Messenger
# who Used BUONA ITALIAN BEEF in the past 30 days W CHICAGO # who Used BUONA ITALIAN BEEF in the past 30 days B CHICAGO
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Quick service restaurants used past 30 days: Buona




Adults 18 or older who Used PORTILLO'S in the past 30 days spend an average of 3 days, 12 hours, 43 minutes and 34
seconds each week with All Forms of Media.

89.3% of Adults 18 or older who Used PORTILLO'S in the past 30 days spend an avg. of 8 hours and 54 minutes each week listening to All
Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

EBE=.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

71:1
Concurrent
usage %: 55.8%

who Used PORTILLO'S inthe CHICAGO
past 30 days

® who Used PORTILLO'S in the past 30 days W CHICAGO

Share of Everything

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 648 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 for Anything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Portillo's



Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an average of 3 days, 1 hours, 43 minutes and 12
seconds each week with All Forms of Media.

84.3% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an avg. of 8 hours and 30 minutes each week listening to
All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
sage %: 55.8%

who Used JIMMY JOHN'S in the CHICAGO
past 30 days

® who Used JIMMY JOHN'S in the past 30 days B CHICAGO
CHICAGO ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 356 CHICAGDO ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 4,001 Hub ard Share of Everything
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Quick service restaurants used past 30 days: Jimmy John's




Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days spend an average of 3 days, 4 hours, 43
minutes and 39 seconds each week with All Forms of Media.

85.3% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days spend an avg. of 8 hours and 22 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

96.2%

SANDWICH WORKS

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

71:1
Concurrent
usoge %: 55.8%
who Used POTBELLY CHICAGO
SANDWICH SHOP in the past
30days

® who Used POTBELLY SANDWICH SHOP in the past 30 days B CHICAGO
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop




Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an average of 3 days, 15 hours, 26 minutes and 4

seconds each week with All Forms of Media.
89.3% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an avg. of 10 hours and 8 minutes each week listening
to All Local AM/FM Radio, representing 10.4% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Quick service restaurants used past 30 days: Rosati's Pizza



Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an average of 3 days, 15 hours, 30

m _ minutes and 59 seconds each week with All Forms of Media.
B U 0 N A — 87.4% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an avg. of 9 hours and 13 minutes each week
CHICAGD'S DRIGINAL ITALIAN BEEF listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
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Quick service restaurants used past 30 days: Buona




Adults 18 or older who Used PORTILLO'S in the past 30 days spend an average of 2 days, 17 hours, 7 minutes and 5

W’s e“| seconds each week with All Forms of Ad-Supported Media.

HOT DOGS - BEEF- BURGERS - SALADS 85.7% of Adults 18 or older who Used PORTILLO'S in the past 30 days spend an avg. of 8 hours and 24 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.

MM%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Quick service restaurants used past 30 days: Portillo's



Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an average of 2 days, 5 hours, 53 minutes and 8
seconds each week with All Forms of Ad-Supported Media.
81.5% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an avg. of 7 hours and 44 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.

B
Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING

Quick service restaurants used past 30 days: Jimmy John's



Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days spend an average of 2 days, 8 hours, 34

minutes and 48 seconds each week with All Forms of Ad-Supported Media.

EFVIDLLLEG 80.7% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days spend an avg. of 7 hours and 27 minutes each
e week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an average of 2 days, 19 hours, 15 minutes and

32 seconds each week with All Forms of Ad-Supported Media.
84.9% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an avg. of 9 hours and 3 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media.

Weekly BN Avg. H:M:S/week with All Forms of Ad-
Reach %: Supported Media: Adults 18 or older
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BROADCASTING

Quick service restaurants used past 30 days: Rosati's Pizza



ﬁ Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an average of 2 days, 13 hours, 29
B U [] NA -m enl minutes and 50 seconds each week with All Forms of Ad-Supported Media.

81.5% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an avg. of 8 hours and 4 minutes each week
CHICAGO'S ORIGINAL ITALIAN BEEF listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING
Quick service restaurants used past 30 days: Buona




HOT DOGS - BEEF - BURGERS - SALADS - c“l

Adults 18 or older who Used PORTILLO'S in the past 30 days spend an average of 9 hours and 18
minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM Radio for an

(Local Radio delivers 11.1% of Time with Ad-Supported Media.)

avg. of 72.1 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 66.3 minutes/day.

Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an average of 7 hours and 41
minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM Radio for an
(Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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News/Weather fSports (Websites/Apps)
Banking/Financial/Real Estate (Websites/Apps)
Local AM/FM Radio
Email/Text/IM/Zoom,etc. (Personal & Work)
Facebook

Local TV Stations

Games/Fantasy/Betting Sites
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SANDWICH
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Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days spend an average of 8
hours and 4 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM
Radio for an avg. of 64. minutes/day.

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ROSATIS== GHI

Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an average of 9 hours and 36
minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM Radio for an
(Local Radio delivers 11.4% of Time with Ad-Supported Media.)

avg. of 77.6 mi

nutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

for an avg. of 69.3 minutes/day.

Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an average of 8 hours
and 47 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local AM/FM Radio
(Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 1,072,516 or 85.7% of Adults 18 or older who Used PORTILLQO'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 72.1 minutes every day representing 40.2% of all

time spent daily with Ad-Supported Audio.
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- 576,835 or 81.5% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.3 minutes every day representing 39.1% of all
time spent daily with Ad-Supported Audio.
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- 351,527 or 80.7% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 64. minutes every day representing
33.4% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 195,010 or 84.9% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 77.6 minutes every day representing 44.% of all
time spent daily with Ad-Supported Audio.
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m - 238,314 or 81.5% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days listen to
' cnl Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every day representing 41.1% of

BU 0 N A all time spent daily with Ad-Supported Audio.

CHICAGO'S ORIGINAL ITALIAN BEEF
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1,072,516 or 85.7% of Adults 18 or older who Used PORTILLO'S in the past 30 days listen to Ad-
Portitis == GHI ~

Supported Local AM/FM Radio for an average of 72.1 minutes every day representing 40.2% of all
CET Ty time spent daily with Ad-Supported Audio.
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—— 576,835 or 81.5% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days listen to Ad-
}OHN’S cnl Supported Local AM/FM Radio for an average of 66.3 minutes every day representing 39.1% of all

time spent daily with Ad-Supported Audio.

Weekly 81.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % :

Audio: Adults 18 or older

"Share of Ad-Supported Audio" BN

who Used JIMMY JOHN'S CHICAGO
in the past 30 days

33.2%

14.4% 14.0%

10.8% 5, I — 11.8% 124%  11.5%

157

Weekly
Total
Persons

Reached: 555835 5,920,863 235,079 2,076,269

8.8% 87%  8.3%

4.8% 9
e [
5.7% A% %

83,577 949,726 81,573 656 447 62,424 661,965 58,535 363,965 44,711 322,382 17 104 153 445

7.9%

76,271 701 361 101,780 1,072,492

Local AM/FM Podcasts Spotify TV Music YouTube Music Pandora All Others Amazon Music  iHeartRadio SiriusXm
Average
Daily Mi Radio Channels
B who Use e pas
CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 356 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Quick service restaurants used past 30 days: Jimmy John's




351,527 or 80.7% of Adults 18 or older who Used POTBELLY SANDW!ICH SHOP in the past 30 days
cnl listen to Ad-Supported Local AM/FM Radio for an average of 64. minutes every day representing
33.4% of all time spent daily with Ad-Supported Audio.

SANDWICH WORKS
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. 195,010 or 84.9% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days listen to Ad-
RDEATI 5 cnl Supported Local AM/FM Radio for an average of 77.6 minutes every day representing 44.% of all
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time spent daily with Ad-Supported Audio.

84.9%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio" -

who Used ROSATI'S PIZZA CHICAGO
in the past 30 days

27.2%

o, 9
14.0/0 12.0% 12. 69’ 14.0% 6% 12.4%

o 2% 8.7%
5.6% 9 o
il °7

27,515 322 382 28,890 1 072,492 25,097 949 726

Weekly
Total
Persons

Reached:752°510 5,920,863 46,027 2,076,269

32,233 656 447

j— - -1
16,901 701,361 12,971 661,965 10,147 363,965 6,416 153,445
Local AM/FM Podcasts Pandora iHeartRadio TV Music YouTube Music Spotify All Others Amazon Music SiriusXm
Average
Daily Mi Radio Channels
® who Used e pas
CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 136 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Quick service restaurants used past 30 days: Rosati's Pizza




BU 0 N A Ad-Supported Local AM/FM Radio for an average of 69.3 minutes every day representing 41.1% of
It o O all time spent daily with Ad-Supported Audio.
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1,072,516 or 85.7% of Adults 18 or older who Used PORTILLO'S in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Classic

Hits, Country, and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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576,835 or 81.5% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Classic Hits, Country, and Alternative.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

{Average week)
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351,527 or 80.7% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Adult
Contemporary, Adult Hits, and Mexican Regional.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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195,010 or 84.9% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, and Album Adult Alternative.
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CHICAGO'S DRIGINAL ITALIAN BEEF

: c“l

238,314 or 81.5% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Country, and Album Adult Alternative.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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903,447 or 72.2% of Adults 18 or older who Used PORTILLO'S in the past 30 days watch Ad-
Supported Local TV Stations for an average of 145.1 minutes every day representing 38.6% of all
time spent daily with Ad-Supported Video.
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430,182 or 60.8% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days watch Ad-
Supported Local TV Stations for an average of 93.3 minutes every day representing 37.7% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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285,146 or 65.5% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
watch Ad-Supported Local TV Stations for an average of 87.4 minutes every day representing 34.9%
of all time spent daily with Ad-Supported Video.
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ROSATIS= GHI

162,055 or 70.5% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 123.2 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Video.
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF
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201,796 or 69.% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days watch Ad-
Supported Local TV Stations for an average of 105.6 minutes every day representing 29.8% of all
time spent daily with Ad-Supported Video.
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p 903,447 or 72.2% of Adults 18 or older who Used PORTILLO'S in the past 30 days watch Ad-
0"’%3 - enl Supported Local TV Stations for an average of 145.1 minutes every day representing 38.6% of all

Oz 23Ty time spent daily with Ad-Supported Video.
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430,182 or 60.8% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days watch Ad-
JIVMIMY - d | . f f . d . % of all ti
JOHN’S Supported Local TV Stations for an average of 93.3 minutes every day representing 37.7% of all time

spent daily with Ad-Supported Video.
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285,146 or 65.5% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
EXIEa enl watch Ad-Supported Local TV Stations for an average of 87.4 minutes every day representing 34.9%

of all time spent daily with Ad-Supported Video.
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162,055 or 70.5% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days watch Ad-

’ —
RDEATI s cn‘ Supported Local TV Stations for an average of 123.2 minutes every day representing 27.2% of all
b ciucaco rzza [ time spent daily with Ad-Supported Video.
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m 201,796 or 69.% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days watch Ad-
BU U N A cnl Supported Local TV Stations for an average of 105.6 minutes every day representing 29.8% of all

O =t AR time spent daily with Ad-Supported Video.
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HOT DOGS - BEEF - BURGERS - SALADS

' 903,447 or 72.2% of Adults 18 or older who Used PORTILLO'S in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 430,182 or 60.8% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Game Shows, and Movies.
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SANDWICH WORKS, _

Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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' 285,146 or 65.5% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Late, Local News - Morning, and Dramas.
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ROSATIS== GHI

' 162,055 or 70.5% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies,
Comedies, Game Shows, and National/Network News.
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CHICABO'S ORIGINAL ITALIAN BEEF

==
BUONA

' 201,796 or 69.% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Sports, Local
News - Morning, Dramas, and Movies.
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957,309 or 76.5% of Adults 18 or older who Used PORTILLO'S in the past 30 days use Ad-Supported
Social Media for an average of 151.6 minutes every day representing 24.4% of all time spent daily
with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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spent daily with Ad-Supported Digital Media.
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542,939 or 76.7% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days use Ad-
Supported Social Media for an average of 160.3 minutes every day representing 28.4% of all time
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339,697 or 78.% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days use
Ad-Supported Social Media for an average of 200.1 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Digital Media.
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175,076 or 76.2% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days use Ad-
Supported Social Media for an average of 142. minutes every day representing 21.1% of all time
spent daily with Ad-Supported Digital Media.
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187,798 or 64.2% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days use Ad-
Supported Social Media for an average of 130.5 minutes every day representing 21.8% of all time
spent daily with Ad-Supported Digital Media.
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494,313 or 69.8% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days use Ad-
Supported Facebook for an average of 57.9 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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. SANDWICH WORKS, gud

297,553 or 68.3% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
use Ad-Supported Facebook for an average of 56. minutes every day representing 28.% of all time
spent daily with Ad-Supported Social Media.
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ROSATI S ==

137,691 or 59.9% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days use Ad-
Supported Facebook for an average of 40.1 minutes every day representing 28.3% of all time spent
daily with Ad-Supported Social Media.
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

187,798 or 64.2% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 32.4% of all time spent
daily with Ad-Supported Social Media.
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Portdlos

HUIDDGS BEEF - BURGERS - SALADS

895,953 or 71.6% of Adults 18 or older who Used PORTILLO'S in the past 30 days use Ad-Supported
Facebook for an average of 49.9 minutes every day representing 32.9% of all time spent daily with
Ad-Supported Social Media.
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494,313 or 69.8% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days use Ad-

cnl Supported Facebook for an average of 57.9 minutes every day representing 36.2% of all time spent
daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 56. minutes every day representing 28.% of all time
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137,691 or 59.9% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days use Ad-
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187,798 or 64.2% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days use Ad-

Bﬁﬂ enl Supported Facebook for an average of 42.2 minutes every day representing 32.4% of all time spent
daily with Ad-Supported Social Media.
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HOT DOGS - BEEF - BURGERS - SALADS

X X X Xk

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 87,399;
Local Radio: 66,635; Social Media: 59,916; Local TV: 28,343; Non-Prem. Cable: 26,421
reaching Adults 18 or older who Used PORTILLO'S in the past 30 days.
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Quick service restaurants used past 30 days: Portillo's
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 47,178;
Local Radio: 36,478; Social Media: 35,320; Non-Prem. Cable: 15,820; Local TV: 14,314

/ ]OHN’S
reaching Adults 18 or older who Used JIMMY JOHN'S in the past 30 days.
(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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ANDWICH WORKS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 35,154;
Social Media: 24,483; Local Radio: 21,505; Non-Prem. Cable: 11,973; Local TV: 10,817
reaching Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 da
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,346;
Local Radio: 12,494; Social Media: 8,788; Local TV: 5,157; Non-Prem. Cable: 4,560
reaching Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used ROSATI'S PIZZA in the past 30
days

20,000

10,000

N P AR

& LR GO LN AR AR R R R R AR R R
f

2 o> 7 o R
mz»?o?o,ee'\o@%,;»@,,wzé,,qfq,qus'«.,q‘éqq,q*.a

s Mon-Fri Local AM/FM Radio AQH
s [VIon-Fri Non-Premium Cable TV AQH
‘e [VIon-Fri Digital Media (Less Social) AQH

e \Mon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

\-:,Q o}“

'\-

1,800,000

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0

¢§'¢ PR ¢ ° # o

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CHICAGO Metro Area Adults 18 or older

W R R PP AT °~°1»'¢’ﬁ°u¢<—;ﬁ«°$¢$ﬁ°~$(“
IO A S gqrq"",&"’

R

Mon-Fri Local AM/FM Radio AQH
e Vlon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e Vion-Fri Local TV Station AQH
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Quick service restaurants used past 30 days: Rosati's Pizza
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CHICABO'S ORIGINAL ITALIAN BEEF

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,223;
Local Radio: 14,724; Social Media: 10,881; Non-Prem. Cable: 6,684; Local TV: 6,499
reaching Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days.
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HOT DOGS - BEEF - BURGERS- SALADS

1,166,936 or 93.2% of Adults 18 or older who Used PORTILLO'S in the past 30 days spend an average
of 51.8 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to Local Radio Stations
Out-of-Home for an average of 43.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

% rime spent:

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
Restaurants & Bars
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Movie Theaters

SiriusXm

Retail Stores
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad—Suggorted Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach}: Adults 18 or older
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= who Used JIMMY JOHN'S in the past 30 days m CHICAGO

' 651,021 or 92.% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an average
of 55.6 minutes per day driving, seeing Billboards and Signs. 68.1% Listen to Local Radio Stations
Out-of-Home for an average of 40.2 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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® who Used POTBELLY SANDWICH SHOP in the past 30 days

347,645 or 79.8% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
spend an average of 44.7 minutes per day driving, seeing Billboards and Signs. 67.5% Listen to Local
Radio Stations Out-of-Home for an average of 38.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores
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AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify
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223,301 or 97.2% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an
average of 42.8 minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local Radio
Stations Out-of-Home for an average of 47. minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO'S ORIGINAL ITALIAN BEEF
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282,785 or 96.7% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an
average of 37.7 minutes per day driving, seeing Billboards and Signs. 68.1% Listen to Local Radio
Stations Out-of-Home for an average of 42. minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach}: Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

Retail Stores

Public Transit

TV Music Channels

CHICAGO

Total persons.

m_mr—

D I —— 1V
B —
M

PO —rr

T S—ry
mm

Concurrent
Usage 5%

HI!"
m who Used BUONA ITALIAN BEEF in the past 30 days
DMA Scarborough R1 2026: Feb25-Feb26

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

who Used BUONA ITALUAN
BEEF in the past 30 days

Qual Intab

NI

Adults 18 or older

CHICAGO

HCHICAGO
168

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

5 Time
3

il

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

nt (Aversge Day

spe
3%
77 4

Movie Theaters
20.4

AM/FM Radio
42.0

F

Shopping Malls

18.8

Restaurants &
Bars
13.7

Billboards & Signs (Weekly
Drivers)
37.7;

Walkingin Towns,
Cities, Downtown
Areas
20.2

Podcasts
9.5

Retail Ly

Grocer | Stores
Stores.

95 Gas...

Mu
- 7.4 si...

AM/FM Radio
40.1

Billboards & Signs (Weekly
Drivers)
38.6

Walking in Towns,
Cities, Downtown
Areas
226

Shopping
19.3

Restaurants & | Grocery

Stores
10.0

Bars.
15.2

Public Transit
171

# who Used BUONA ITALIAN BEEF in the past 30 days

Quick service restaurants used past 30 days: Buona

H CHICAGO
* Share of Everything

i for Anything _



51.8 minutes per day driving, seeing Billboards and Signs representing 33.1% of all Time Spent with Ad-

enl 1,166,936 or 93.2% of Adults 18 or older who Used PORTILLO'S in the past 30 days spend an average of
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55.6 minutes per day driving, seeing Billboards and Signs representing 33.2% of all Time Spent with Ad-

651,021 or 92.% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an average of
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Supported Out-of-Home Media.
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347,645 or 79.8% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days spend an
: e“l average of 44.7 minutes per day driving, seeing Billboards and Signs representing 24.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

SAMDWICH WORKS

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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’ 223,301 or 97.2% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an average of
R u SATI 5 enl 42.8 minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent with Ad-
pil cuicaco pizza [

Supported Out-of-Home Media.
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m 282,785 or 96.7% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an
-~ GHI
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RN S ORAL TN BT with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"

.

who Used BUONA ITALIAN CHICAGO
BEEF in the past 30 days

96.7% 9.4y 962%

80.4%

68.1%

55.4%

37.0%
34.7%
24.9%
22.7%
17.0%
8.0% 11.7%
. 9
i 6.2%
Total o
Toul ]
Reached: i ords &35.2'3.5? Walking in ?Eﬁ'ﬁif Grocery Stares®  Restaurants & Bare Mcvie Theatare Shopping fialls”  stadums& Arenas  Health Ciubs’géings " Podcasts
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported

® who Used BUONA ITALIAN BEEF in the past 30 days m CHICAGO

CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 168 CHICAGO DMA
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001

* Share of Everything

Quick service restaurants used past 30 days: Buona




HOT DOGS - BEEF - BURGERS - SALADS

1,166,936 or 93.2% of Adults 18 or older who Used PORTILLO'S in the past 30 days spend an average
of 51.8 minutes per day driving an average of 30.1 miles each day and are 96.3% more likely to use
Route 34 (Ogden Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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651,021 or 92.% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days spend an average
of 55.6 minutes per day driving an average of 32.4 miles each day and are 112.2% more likely to use
Route 6 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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SANDWICH WORKS

347,645 or 79.8% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
spend an average of 44.7 minutes per day driving an average of 26. miles each day and are 139.5%
more likely to use Jane Addams Memorial Tollway (I-90) than the Met

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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ROSATIS== GHI

223,301 or 97.2% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days spend an
average of 42.8 minutes per day driving an average of 24.9 miles each day and are 200.3% more
likely to use Ronald Reagan Memorial Tollway (I-88) than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

to use Route 31 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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282,785 or 96.7% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days spend an
average of 37.7 minutes per day driving an average of 22. miles each day and are 177.4% more likely

Top-26 Residential Zip Codes: Adults 18 or older
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Quick service restaurants used past 30 days: Buona
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Employment Zip Codes: Adults 18 or older
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. 405,281 or 32.4% of Adults 18 or older who Used PORTILLO'S in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 32.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

8
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u who Used PORTILLO'S in the past 30 days

m_ﬂﬂ"'
Cismasd o m
e
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used PORTILLO'S in the past
30 days

CHICAGO

B CHICAGO

Time Spent.

New York Times

Magazines
15

USA Today (Daily)
89

New York Times
(Sunday)

Local Daily "

Newspaper(s)
(Daily+Sunday)
8.

New York Times
(Daity)
81

Local Dailvnmupu(s:

Local Daily

New York Times Newspaper(s)

(Daily+Sunday) (slslr;g)) (Daity
10.1 80 1.7

New York Times
(Daily)
91

Magatines
80

New York Times
(Daily+Sunday)
116

Direct Mail

local Daily  Advertising

M per(s)  (excluding

USA Today (Daily) (Daily Catalogs)
105 77 75

= who Used PORTILLO'S in the past 30 days

m CHICAGO

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

m

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

CHICAGO DMA

® who Used PORTILLO'S in the past 30 days
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Supported Print Media: Adults 18 or olderm

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times:
(Sunday)
121

Magazines
115

‘Wall Swreet Journal
(Daily) USA Today (Daily)
9.2 89
Local Daity
Newspaper(s) New York Times
(Sunday) {Sunday)

115
Local Daily i 480

aper(s)
(Daily:
8.2 80

Local Daily
Local Daily Newspaper(s)
Newspaper(s) (Daily (Sunday)
7.7 118

Wall Street
USA Today (Daily) Journal (Daily)
105 96

Magazines

80 Direct

New York Times {Daily)
9.1

Local Daily Newspaper(s)
(Daily+Sunday)
84

Local Daily 3
Newspaper(s) (Daily Catalogs)
77
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mwho Used PORTILLO'S in the past 30 days
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. 155,680 or 22.% of Adults 18 or older who Used JIMMY JOHN'S in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing 28.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent.

M—m;
_m e

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

o

Books
All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal (Daily)

Aaut®
mm"

New Yark Times
(Sunday)
105

New York Times es
(Daily+Sunday) i (Daily
87

Direct Mail
Advertising
{excluding Catalogs)
81

New York Times
(Sunday)
14.0

Local Daily

Newspaper(s)
(Daily+Sunday)
70

Magazines

Local Daily
Newspaper(s)

New York Times
(Daily)
91

Magatines
80

New York Times
(Daily+Sunday)
116

Direct Mail

Advertising
(excluding
Catalogs)

Local Daily
News;

USA Today (Daily)
105

Catalogs m usga ‘who Used IMMY JOHN'S in the: CHICAGO
7.1% past 30 days
USA Today (Daily) g CH m
= who Used JIMMY JOHN'S in the past 30 days B CHICAGO

= who Used JIMMY JOHN'S in the past 30 days

m CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach) Adults 18 or older Avg.

Pessons:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total % Time
m 332
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USA Today (Daily)
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irect Mail Advertising
excluding Catalogs)

81

Wall Street
Journal (Daily)
76

New York Times
{Sunday)
140

Local Daily Newspaper(s)
{Daily+Sunday)
7.0

Local
Daily
Newspap Local Daily
Newspaper(s)
(Sunday}
18

New York Times (Daily)
65

Wall Street
USA Today (Daily) Journal (Daily)
105 96

Magazines

New York Times {Daily)
91 8.0

Direct
M
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Local Daily g
Newspaper(s) (Daily Catalogs)
7.7 75
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S SANDWICH WORKS.

. 144,362 or 33.2% of Adults 18 or older who Used POTBELLY SANDWICH SHOP in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing

31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

-"s“ ;o

D ——
_MH""

who Used POTBELLY SANDWICH
SHOP in the past 30 days

# who Used POTBELLY SANDWICH SHOP in the past 30 days

5 Time Spent.

L

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

CHICAGO

New York Times
(Daily+Sunday)
120

New York Times
(Daity)
79

Direct Mail
Local Daily Advertisi
Newspaper(s) (excluding
(Daily+Sunday) Catalogs)
85 78

Magazines
6.0

New York Times
(Sunday)
14.0

New York Times
(Daily+Sunday)
116

Local Daily
N

USA Today (Daily)
105

New York Times
(Daily)
91

Magatines
80

Direct Mail
Advertising
per(s)  (excluding
(Daily Catalogs)
7.7 75

m CHICAGO

u who Used POTBELLY SANDWICH SHOP in the past 30 days

u CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines
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USA Today (Daily)

Books

who Used POTBELLY
SANDWICH SHOPin the past 30
days
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(Daily | Magazines

60

New York Times
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ROSATIS== GHI

81,473 or 35.5% of Adults 18 or older who Used ROSATI'S PIZZA in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

Magazines

Catalogs m' 23;'_%26 who Used ROSATI'S PIZZA in the
2 past 30 days 74 55 77
usaTocay aiy)  FEPTR N 2.5%
= who Used ROSATI'S PIZZA in the past 30 days B CHICAGO m who Used ROSATI'S PIZZA in the past 30 days B CHICAGO
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New York Times
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(Daily Catalogs)
75

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers
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New York Times (Daily)
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Wall Street. Journal
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(Sunday)
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New York Times
(Sunday) USA Today (Daily)
111 98

Direct Mail
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Newspaper(s
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) (Daily ) Magazines
9.2 9.2 55

New York Times
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Wall Street
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ﬂ . 102,706 or 35.1% of Adults 18 or older who Used BUONA ITALIAN BEEF in the past 30 days read

BUU N A cnl Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day representing 30.3%
NN of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday) mm 286%
Direct Mail Advertising (excluding Catalogs) “ m
ot sy et ) T
Local Daily Newspa per(s) (Daily m
socs P R Fom
All Local Weekly Newspapers m 4,9%
New York Times (Daily+sunday) m Avg_, HourrfMinutes/day with All
T — mm Print Media: Adults 18 or older
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New York Times
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New York Times
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9.3 9.0 16
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T .
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po'%:g, — enl "Advertising Actions"

P18+ who used PORTILLO'S in the past 30 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)
Social Media
Websites
Direct Mal
Broadcast, Cable, & Sat TV
Cable TV Networks

1.065.802 13.9%

Video Streaming Services et 550 ey

Local AM/FM Radio

1,267,446 16.6%

Newspapers :
pap 833.372 10.9%

Audio Streaming Services

908,549 11.9%
Billboards CHICAGO

783.047 10.2%

Podcasts :
804.166 10.5%
# P18+ who used PORTILLO'S in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 648 * Share of Everything
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who used JIMMY JOHN'S in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

0

2,668,500
2.441,602 31.9%
1,738,476 22.7%

1,321,230 17.3%

Local AM/FM Radio

N
[o]
(o]
(o]
o]
(9]

1,267,446 16.6%

Local Broadcast TV iate o S5 0o
Audio Streaming Services R T
Cable TV Networks
13.9%
Podcasts T S05He
Billboards ' CHICAGO
783.047 10.2%
Newspapers e 10.9%
# P18+ who used JIMMY JOHN'S in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR12026:Feb25-Feb26 Quallntab: 356 * Share of Everything
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Quick service restaurants used past 30 days: Jimmy John's



enl "Advertising Actions"

o g P18+ who used POTBELLY SANDWICH SHOP in the past 30 days

(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 2 886 530 37.8%
Websites 2,668,500
Direct Mail .

2,441,602

Broadcast, Cable, & Sat TV 1738.476 sme

Video Streaming Services

Local AM/FM Radio s v
Local Broadcast TV i 1
Audio Streaming Services
g 908.549 11.9%
Newspapers e 50 e
Billboards
783.047 10.2%
® P18+ who used POTBELLY SANDWICH SHOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR12026:Feb25-Feb26 Quallntab: 259 * Share of Everything
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



ROSATIS== GHI

Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who used ROSATI'S CHICAGO PIZZA in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

2,668,500 34.9%
2,886,830 37.8%
2,441,602 31.9%

1,738,476 22.7%

1,065,802 13.9%

1.226.799 16.0%

Local AM/FM Radio

Podcasts
Newspapers
Billboards

Audio Streaming Services

1,267,446 16.6%

804,166 10.5%

833,372 10.9%
CHICAGO

783.047 10.2%

il

908,549 11.9%
¥ P18+ who used ROSATI'S CHICAGO PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA ScarboroughR12026:Feb25-Feb26 Quallntab: 136 * Share of Everythin g
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a, . al for Anything =

Quick service restaurants used past 30 days: Rosati's Pizza



ﬂ — enl "Advertising Actions"

cu,c“Bn-slu!.sgALﬂlﬂafsr P18+ who used BUONA ITALIAN BEEF in the past 30 days (Shopped/Visited/Bought past

3mos Due to Ads on %)

Social Media
Direct Mail
Websites 2.668.500
Broadcast, Cable, & Sat TV 1.738.476
Local AM/FM Radio 1.067.446
Cable TV Networks 1,065,802
Local Broadcast TV

1,226,799

Audio Streaming Services 508,549 11.9%
Video Streaming Services Ty
Billboards 83,047 10.2%
HICA
Podcasts ¢ e
804.166 b
Newspapers s 10.9%

B P18+ who used BUONA ITALIAN BEEF in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR12026:Feb25-Feb26 Qualintab: 168

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SOEfa.al for Anything =

Quick service restaurants used past 30 days: Buona



